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Overview
Of 400 radio stations operating in Haiti, 56 are
based in Port au Prince.
– Types
• Privately-owned / Commercial
stations or Networks
• Community radio stations
• State-owned broadcasters
• Minustah FM, UN peacekeeping
force in Haiti
• Religious broadcasters and
networks
• Small local broadcast stations
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Radio in Education
Radio has played an essential part in improving
the quality of education in Haiti in Creole and
French.
• In 1972, Radio Haiti-Inter regularly
disseminated information on subjects such as
social change, natural disaster, human rights,
and oppression.
• From 1978, religious broadcasters serve as a
bridge of solidarity between the layers of society
• From 2001- 2009, RAMAK, a network of 41
radio stations was established through the Haiti
Media Assistance and Civic Education Program
and the Civil Society Advocacy
Communications and Media program.
• From 2010 – 2012, USAID launched the Office
of Transition Initiatives (OTI) to provide creative
and varied programming in different forms.
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Examples of Programs
• 1996: USAID-funded Radio education in Creole, mathematics,
civic education, health, and environmental protection through
Interactive Radio Instruction ( IRI) programs aimed at out-ofschool and at risk youth ages 6-11 and 12-18;
• 2003-2004: FAD (Formation a Distance): A remote training
program funded by USAID targeting primary school teachers
and students, at-risk youth aged 6-11 and 12-18 and coimplemented by FONHEP, Children Without Borders and World
Vision;
• 2012: Radio Catts Pressoir: Offers talk shows that address
issues such as civic education, human rights, environmental
protection, relations with the Dominican Republic, and health
issues including HIV-AIDS prevention;
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Radio Content Regulation/Protocol/Licensing

• Although the state-run Conseil National des Télécommunications (CONATEL) issues Radio
and TV licenses based on technical considerations for an applicant fee, it does not regulate or
monitor broadcast content.
• Haiti has no special legislation to protect or promote the activities of community radio stations
• There is no specific legislation governing the internet, and the government has not attempted
to impose any controls on web access.
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Challenges to Radio Education
• Stakeholder
– Policies and structures do
not relate to communities’
contexts and resources
– Radio programming does not
align with times that parents
and children are available
– Poverty leads to competing
time priorities
– Parental illiteracy makes it
more difficult for parents to
provide additional support.

• Curriculum and Supplementary
Materials
– Lack of supporting
reading/writing materials to
accompany the radio program.
– Children only receive the audio
component without additional
reading and writing practice.
– Difficulty in adapting the current
curriculum to a radio friendly
format that is engaging,
contextually appropriate and
which serves various age groups.
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Challenges Continued
• Broadcasting
– Costs and practical requirements of
developing, producing, and
broadcasting programs

– Revenue unpredictability

– Limited airtime due to lack of sufficient
electricity to power equipment and
transmitter

– Broadcast interruption or schedule
changes due to power failure or faulty
equipment.

– Inability to meet the needs of all
schools/children due to limited supply
of radios

– It is easy to lose listenership when
content is repeated or deemed
unengaging by the target audience.

– Educational broadcasters lack training
and guidance for the audience they are
trying to reach.

– Poor reception in remote areas
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As this review emphasizes, distance learning has strong
potential for increasing inequities in learning as marginalized
communities are further isolated and denied access during
crises (Turner Lee 2020). When well-studied, planned, and
implemented, however, distance learning also has the
potential to increase opportunities for the most marginalized
(USAID, 2020, p. vii).
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Lessons Learned and Best Practices
• Initial Phase
– Collect information about the
needs of the audience and local
resources available from local
stakeholders through survey and
focus groups to inform the
development of engaging and
enriching radio programming.
– Select and adapt content from
previously existing materials and
choose content which lends itself
to an audio format
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Lessons Learned and Best Practices
– Help scriptwriters develop an understanding of the targeted population
and the skills and competencies the programs aim to build by reviewing
literature on best practices as well as drawing up collective profiles of the
ideal teacher broadcaster and an average student
– Leverage resources from communities and Local Government Education
Authorities to ensure all homes in targeted areas have access to radios.
– Send weekly SMS alerts 30 minutes before broadcasts to the targeted
audience to increase listenership by up to 20% (Sullivan 2011, p. 5).
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Radio instruction programs developed in one country can be
successfully adapted for use elsewhere. The advantages of
adapting a program rather than developing one from scratch
are lower costs, less complexity, and less time required for
initial program development (The Word Bank, 2015, p.45)
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Lessons Learned and Best Practices
• Quality assurance and improvement phase
– Provide technical support to radio
stations to address mechanical
problems and distribute recordings to
areas where reception is poor.
– Encourage greater sharing of program
materials amongst radio stations and
networks
– Adapt learning and delivery systems
to changes in social, economic, and
political conditions
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Lessons Learned and Best Practices Continued

– Pay continued attention to keeping programs dynamic and lively
– Align radio programming with supplementary use of new digital and
social media to enhance interactivity.
– Daily 30-minute radio broadcasts that promote active learning and are
designed to improve educational quality and teaching practices in
schools and to deliver a complete basic education to out-of-school
learners has a positive impact on learning outcomes and on the
behavior of teachers (Thukral & Laflin 2009).
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Stations Implementing Some Best Practices and Lessons
Learned

–

Radio Visions 2000 promotes the broadcasting of some programs 48 or 24 hours in advance
with a reminder 1 or 2 hours before the program is broadcast. They also use social networks
such as Facebook, WhatsApp or Instagram to advertise their shows 1h to 30 minutes before
broadcasting.

–

Radio Caraibes also promotes the broadcasting of their programs; however, the broadcasters
use the station Facebook page to invite more listeners.
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“Looking beyond crises and emergency
contexts, intentional and evidence-based
distance learning is critical in promoting
greater access in education.”
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